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Springtime approaches. 
I always enjoy seeing 

the trees when the bud-

ding process begins 
because it‘s new and 

yet the returning of the 

familiar. Actually, it is 

similar to the feeling I 
have in revisiting a 

lodge especially when 

there has been a recess 
since the last time. 

How neat it is to be 

embraced by long time 
friends who share a 

common interest, such 

as in Sons of Norway 

as we acknowledge our 
heritage both past and 

present. 

  

But wait - there is a 

new leaf to be noticed. 

This is also special. We 
do appreciate that 

someone new is aware 

of us. How then shall 
we maintain this leaf? 

Perhaps after we are 

through admiring him it 
is time to pay attention 

to what she is willing to 

tell us. If we look and 

only appreciate the 
added count from this 

new leaf, she may dis-

appear by fall. Similar-

ly, we must involve 

new members at a more 
rapid pace; societal 

trends of ‗newer‘ gen-

erations come with a 
tempo of intensified 

movement. We find 

time for what is worthy 
of our available hours 

and so do they. 

  

Wise membership 

growth happens when 

we facilitate our plans 
with foresight. Each 

member is identified by 

the strength of the 

whole body just as the 
community of every 

lodge is composed 
from the awareness it 

shows in its relation-

ships with current and 

future members. 

  

As a top notch non-
profit organization we 

not only have an envia-

ble Foundation Depart-
ment to promote, but 

also excellent products 

of insurance. We may 

not be able to personal-
ly support these each 

year but with word and 

action we can always 
Be a Champion For 

Our Products! 

 

My wish for all of us is 

that we utilize this 

learning time of the 
seasons to encircle eve-

ryone with our best, 

while taking time for 
the joy that comes from 

laughing together – 

often! 

  

Cherishing our Living 

Heritage, 

Lyle 

President Lyle Berge 
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     Spring 2011 

District 6 Goals for 2011-2012 

 Have 50% of all lodges participate in the Sports and/or Cultural Skills   

program, 

 Have a net gain of one  new member in our district, 

 Issue life and annuity certificates to fifty new insurance members, and 

 Have an increase of five lodges that apply for a Foundation grant over the 

past biennium. 
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International Director Janie Kelly 

It is time to renew your ac-

quaintance with the 

IRS.  Your due date is May 

15.  In the assessment letter 
to all Treasurers will be the 

new IRS requirements for 

filing.  Good news for many 
Lodges with gross receipts 

less than or equal to 

$50,000 you can file with 
use of the ―e-

postcard‖.  Previous limit 

was $25,000.  The bad news 

is the limits for the 990-EZ 

are getting shorter.  Auto-

matic lose of tax exempt 

status occurs after failure to 
file for three consecutive 

years.  Treasurers keep 

good track of your password 
used for ―e-postcard‖ filing 

and pass on to the next 

Treasurer.   Your district 
treasury is in the same good 

health as reported at the 

convention and has stabi-

lized so that we may be able 

to make better predic-

tions.  We still would like 

more Lodges to contribute 
to our Scholarship fund, 

especially if you do not 

have such a fund and also 
consider to contribute me-

morials to our Scholarship 

fund.  See the donation form     
on www.sofn6.com    

 

Roger  
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I know a lot of District Six 
is still buried in snow, but it 

feels like Spring is on its 

way here in Northern Cali-

fornia.  New leaves are on 
the trees, the ground is yel-

low with pollen and our 

hens have started to lay 
again.  All around us are 

signs of new life, re-growth 

and rejuvenation. 

  

Does your lodge need new 

life, re-growth and rejuve-
nation?  I would say all of 

our lodges do   some more 

than others.  Many of our 
lodges do the same things 

year after year.   Hmmm, 

this is July, so I know our 

social will be a picnic   

Why not try to mix things 

up a bit?  Think outside the 

box and try some new ideas 
to energize your members. 

People love to share their 

hobbies, so why not invite 

someone you ‘d never  

 

 

 

 

 

 

 

 

 

 

thought of inviting to your 

lodge? 

  

Most of us have heard of 
and seen Norwegian Elk-

hounds, as they ‘ve been a 

registered breed with the 
American Kennel Club for 

over 20 years.  There are 

two other Norwegian breeds 

that have been registered 
only a few years.  The Nor-

wegian Buhund and Norwe-

gian Lundehund are two 
very new breeds to the 

AKC.  Did you know Lun-

dehunds were bred to re-

trieve puffins and they have 
six toes on each foot?  Go 

out and find a breeder and 

invite them to your lodge.  
They will love to share their 

dogs with you. 

  

What if you like felines bet-

ter than canines?  The Nor-

wegian Forest Cat 
(skogkatt) has been regis-

tered with the Cat Fancier s 

Association since 1993.  
These are the cats that ex-

plored the world with the 

Vikings, protecting the 

grain stores on land and sea, 
and which are believed to 

have left their progeny on 

the shores of North Ameri-
ca as a legacy to the future.  

Maybe you know someone 

who has one or more of the-

se beautiful cats to share 

with your lodge. 

  

In keeping up with my hob-

by, there is even one breed 
of chicken native to Nor-

way, the Norwegian 

Jærhøne . But you probably 
won ‘t find anyone to bring 

one to your lodge. 

  

Go to Sons of Norway s 

website and look under pro-

gramming.  There are all 
kinds of ideas for new ac-

tivities for your lodge.  

Some are fun, some educa-

tional, some are both. You 
don ‘t have to focus on ani-

mals as I did here, but if 

you mix things up a bit this 
year maybe it will give your 

lodge the shot in the arm it 

needs. 

Fraternally, 

Janie Kelly 

International Director 

Treasurer Roger Espeland 
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VP Mary Beth Ingvoldstad 
 

 

 

 

I am sitting in the ―great 
room‖ of our home writing 

my article on a yellow pad, 

not on my laptop. This is 

the first time, and I hope 
the last time, I will have to 

do this. I have little choice 

on this Friday, February 
18th, as we have had no 

power for two days and 

Erik‘s newsletter deadline 
is fast approaching. I would 

like to ―rejuvenate‖ (restore 

to a former state) our elec-

trical grid and ―renew 
(make effective for an addi-

tional period) our heating 

system. But on to the real 
substance of my article: 

how to rejuvenate and re-

new our lodges. 

  

Joe Eggers, International 

Membership Coordinator, 
has spent time visiting with 

lodges who are very suc-
cessful in retaining their 

members. One thread that 

was most common: COM-

MUNICATION!  There-
fore, he has initiated the 

―Phone Tree Project‖ and is 

asking lodges to give it a 
try and send him results. It 

is a means for lodges to 

contact their members, via 
a personal phone call and 

not email, before meetings 

and special events. With his 

―Phone Tree‖ plan, no 
lodge member makes more 

than three calls, and I think 

that is great. 

  

Personally, for our local 

lodge, this system would 
have been invaluable last 

Wednesday night. We 

needed to cancel our Herit-

age & Culture Night at the  

 

 

 

 

 

 

 

 

 

 

last minute due to an im-
pending snowstorm but we 

had no efficient way to 

reach all members in a 

short span of time. There-
fore, several of us braved 

treacherous driving condi-

tions to get to our meeting 
place in order to send oth-

ers home before the roads 

worsened. But, more im-

portantly, that personal con-
tact with someone from the 

lodge each month ―renews‖ 

their interest in the activi-

ties that are available to 
them for the next months 

ahead. This personal touch 

may just ―rejuvenate‖ your 
lodge: restore it to the more 

active lodge it formerly 

was. 

 If your lodge, like my 

home lodge, would like to 

give this ―Phone Tree Pro-
ject‖ a try and be a leader in 

Membership Retention, 

please let me know by call-

ing me toll-free at 1-866-
834-1932 or emailing me at 

mbingvoldst@aol.com.  I 

truly look forward to hear-
ing from some if not all of 

you!  Let‘s COMMUNI-

CATE and REJUVENATE 

in 2011!! 

 

www.sofn6.com 
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Spring is here!  In Arizona, 
my tulips are budding in the 

front yard.  I purchased 

them in Amsterdam on a 

trip home from Norway 
three years ago and they 

have come up every year 

now in the desert!  I didn‘t 

know if that was possible. 

  

Along with spring, comes 
the District Six Directory 

and I am diligently working 

on that.  I received probably 
75% of lodges D63 forms, 

so that was a good start sec-
retaries!  If you were part of 

that 25%, please remember 

I would like a copy next 

year.  Thanks! 

Arizona just had their 2011 

Kretsstevne on February 

12th.  80 people were in 
attendance.  This was a 

wonderful educational and 

social event.  There were 
several presenters in two 

adjoining rooms along with 

lots of Norwegian cookies 

and a great lunch. 

Our Spring Board Meeting 
is happening right here in 

Arizona as well, so I don‘t 

have far to go.  We will be 

welcoming the other board 
members from CO, CA and 

NV to Arizona‘s spring sea-

son.  It should be nice and 

warm when they get here! 

 

 

Secretary Wendy Winkelman 
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Camp is July 10-23, 2011                                          
$750/child  

Ages 8-13 (at the time camp begins) 

Half-camperships are available from many  

Sons of Norway lodges! 

Living Your Norwegian 

Heritage 
Ȱ#ÁÍÐ 4ÒÏÌÌПÊÅÌÌȱ  

,ÁÎÇÕÁÇÅ Ǫ (ÅÒÉÔÁÇÅ 9ÏÕÔÈ #ÁÍÐ 
ͽ #ÁÍÐ .ÏÒÇÅ ÉÎ !ÌÔÁȟ #ÁÌÉÆÏÒÎÉÁ     

W W W . C A M P N O R G E . C O M  ( L I N K  T O  C A M P  T R O L L F J E L L  

F O R  C A M P E R  &  C O U N S E L O R  A P P L I C A T I O N S )  

 

R E G I S T R A R :  S H A R E E  F R O S T  

S H A R E E @ T H E U N I O N . N E T  

5 3 0 - 4 7 8 - 0 9 8 0  

 

Daily Activities Include:  

 

Rosemaling 

     Viking History 

  Crafts 

      Folk Dancing 

  Language Lessons 

        Foods of Norway 

   Building Lasting Friendships 
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Zone 1 Director Carol Francis 
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Hvor er våren? 

 

As I sit here writing this 

message in Applegate, it is 
snowing outside, a rare oc-

currence for 1900 feet of 

elevation in California.  We 
have had incredibly mild 

weather until about two 

weeks ago, tricking my daf-

fodils into thinking it was 
safe to come forth.  So here 

comes the snow and there 

go the daffodils!  Not the 
worst calamity, but still, 

you would think such brave 

plants deserve a better fate!   

 

I titled this, where is the 

spring in Norwegian, and it 
is a play on words, in that 

hvor (where) and vår 

(spring, or our) are pro-
nounced the same.  A good 

Norwegian would never 

claim the spring, as in hvor 

er vår vår, or where is our 
spring which works in Eng-

lish, but rather would add 

the -en ending to make it 
the spring.  Regarding lan-

guage lessons, there is an 

interesting article in the 

Viking magazine this 
month, entitled "What did 

you say" about dialects in 

Norway.  Since my AFS 
exchange family spoke an-

other dialect (totning) from 

the local Nesbu dialect of 
Årnes (35 km NE from Os-

lo), I had double trouble 

understanding ANYBODY 

when I arrived as an ex-

change student in the sum-

mer of 1966. 

 

This is a time of renewal 
and new growth for District 

6, particularly regarding our 

excellent Language Herit-
age Camp held at Camp 

Norge in July.   We have an 

excellent director in Russ 

Behel, and our Board camp 
subcommittee is giving him 

some help so he can con-

centrate on what he does 
best, working with the 

campers and counselors.  

My lodge (Roald Amund-
sen 6-48) has sent eight 

campers the past two years, 

and they come back to tell 

us what they learned to get 
another scholarship.  It was 

really neat to be at Camp 

Norge in February with 
nine young people from my 

lodge and three adults, and 

to have seven of the nine 

(past campers) sing the Ta-
ble Grace in Norwegian.  

The other two kids were 

eight years old and just 
starting their camp life.  We 

are lucky to have both lan-

guage camp and Camp Nor-

ge! 

 

I am enjoying being a zone 
director, and am the only 

one who can truly say I 

have the #1 zone.  After 
visiting all eight lodges in 

this zone, I can say we have 

some gutsy Norwegians out 

there, with three lodges far 
away from others, and 

small lodges working to 

attract new members.   

 

Fram #13 in Eureka is 
hanging on to their mem-

bers and their lodge build-

ing and has Wednesday 
night language lessons eve-

ry week.  Roald Amundsen 

#48 in Sacramento has a 

youth group of about fifteen 
young people, and is organ-

izing a concert with Norwe-

gian pianist Knut Erik Jen-

sen on May 15th.   

 

Snowshoe Thompson #78 
in Yuba City won the small 

Lodge of the Year award 

for 2009, and is working on 
a monument to Snowshoe 

Thompson for Squaw Val-

ley.  Viking #89 in Chico 

has a great Western night in 
September, and just went 

through a Membership 

Challenge Workshop with 
me on February 19th.  Shas-

tafjell #108 in Redding has 

a good, stable membership, 

and seemed to enjoy my 
cultural program on 

"Hitler's Choices in Norway 

and Sweden" in November.   

Gulldalen #128 in Grass 
Valley sponsored a very 

successful Viking Fair in 

October, increased their 
membership by four per 

cent this last year, and has a 

new Viking ship for pa-
rades.  Hvite Fjell #151 in 

Reno, NV, increased its 

membership by a whopping 

13% last year, and is at-
tracting families and young-

er members, as well as 

learning Norwegian dances 
with me.  Vikings of Lake 

#166 in the Clear Lake re-

gion has a happy bunch of 

Scandinavians with good 
programs and twenty inches 

of snow after my last visit (I 

got out just in time).  As 
you can see, I have a very 

happy and active zone, and 

I am enjoying my visits 

with them.   

Takk for nå,  

Carol Francis 
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(Henrik Ibsen #7, Nordahl 
Grieg #52, Snorre #61, 

Scandia #75, Aasgarden 

#112, Stordalen #115, Vi-

geland #155)  

With the coming of the 2nd 

quarter, we look at spring 
as renewal and should do 

the same in our lodges and 

Sons of Norway. Let us 
focus this time on revival 

of spirit - focusing our mar-

keting and programming 

strategies on increasing 

membership, cultural expe-

riences and fraternalism. 

We need to make new the 
thoughts of old:  restoring 

some of the known things 

that work and resetting 

some of the old that need 

change. Be willing to give 

input at meetings or send 
an email to one of the offic-

ers with a new idea. And, 

lodge officers, be open to 

change and new ideas.  

Use this season of renewal 

to look squarely at what 

your lodge does to encour-
age others to join in activi-

ties and brainstorm ideas 

with your members, other 

social organizations and the 
public. Consider collaborat-

ing with other lodges and 

organizations. 

As Zone 3 Director, I've 

talked about focusing on 
the sports medal program 

to some of the lodges - this 

is an activity that can be 
promoted to the general 

public as a Fitness Chal-

lenge with entry as mem-

bership to Sons of Norway. 
I encourage Sons of Nor-

way International to also 

look beyond the 'regular' 
promotions and consider a 

Sons of Norway pedometer 

that helps folks with the 
Fitness Challenge and mar-

kets Sons of Norway.  

I thank the lodges in Zone 
3 who asked me to preside 

at their Installation of Of-

ficers. I am deeply honored 
to have had the opportunity 

to do so. In addition, I also 

thank members and lodge 

leaders in Zone 3 for their 

support and assistance with 
our (hopefully) upcoming 

Leadership Summits. There 

is a lot of energy and ideas 

in our lodges.  

Lastly, we must congratu-

late three (3) lodges on 
their upcoming Anniver-

saries: 

Stordalen - 35th Anniver-
sary (celebration tentatively 

scheduled for Saturday, 

August 27th)  

Nordahl Grieg - 65th An-

niversary (celebration was 

held on Saturday, February 

26th) 

Snorre Lodge #61 - 60th 

Anniversary (tentatively 

scheduled for Friday, Au-

gust 19th)  

Tusen Hjertelig Takk 

Irene Jordahl 

Zone 3 Director Irene Jordahl 
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 Zone 5 Director Ordale Johnson  
My report from Zone Five! 
 

Norrona #50 of Van Nuys, 

Ca. started their own 

"Children's Summer Camp" 
this past year.  They named 

it Camp Norrona.  The in-

structors were mostly par-
ents and grandparents from 

Norrona and Norseman.  

They had a varied curricu-
lum, such as poster making, 

painting, cooking, making 

lefse, sewing, language 

class and singing.  There 
was a closing program on 

the last evening of camp.  

The children put on the pro-
gram and worked on the 

evening meal for all of the 

guests.  It was such a suc-

cess that they are having it 
again this summer.  "Good 

Show Norrona". 

 
Norseman #91 sponsors an 

adult language class and a 

children's language class.  
They meet at the Scandina-

vian house on the California 

Lutheran University Cam-

pus in Thousand Oaks.  
Classes are held once a 

week through the school  

 
 

 

 

 
 

 

 
 

 

 
 

year.  The instructors are 

Noomi Wennberg and Mari-

lyn Molinari.  From all re-
ports, the children learn the 

language much faster than 

the adults.  Noomi says the 
children are like "sponges" 

in regard to remembering 

the words.  The children 

love to show off their pro-
gress at the Lodge pro-

grams.  Come on adults, 

when are you going to show 
off your progress? 

 

Charlotte and I are enjoying 
our visits to all of the    

Lodges and I am renewing 

old friendships from the 

first time that I was a Zone 
Director.  It is a pleasure!   

Ordale 
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As I reflect on renewal and 
rejuvenation of our lodges, 

I am reminded of 

TTWWADI‘s or TWADI, 
for short. You know them, 

those folks that insist on 

the status quo or That‘s 

The Way We‘ve Always 
Done It – TWADI. I am 

reminding you, as well as 

myself, not to be a TWA-
DI. As I relinquish the 

presidency of my lodge, I 

have to remember that ―my 
way‖ is not the only way 

of doing things.  I was set-
ting up for a Chamber 

function recently with a 
fellow volunteer. The CEO 

wanted a different table 

set-up. The fellow volun-
teer got unusually upset, 

saying to me ―That‘s not 

how we do it,‖ and ―That‘s 

just wrong.‖ I replied ―It‘s 
not wrong, it‘s just differ-

ent.‖  Of course, the new 

way worked just fine. We 
have to give change a 

chance.  

So as new officers start 

performing their duties, be 
supportive. Give advice, 

but allow for change. Chal-

lenge yourself and your 
lodge to try something new 

and different. Add another 

lodge event, stop doing 

something that isn‘t work-
ing well, and invigorate 

yourself with new ideas. 

Remember, that if Sons of 
Norway didn‘t change, 

we‘d still be a group of 

young men, speaking Nor-

wegian. 

Zone 6 Director Nancy Madsen 
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 Zone 7 Director Bob Dahl 
We are going into a spring 
season with much in the De-

sert Southwest beginning to 

rejuvenate after a period of 

cold weather and it is time 
for all the lodges to re-

energize our efforts in lodge 

activities and to keep our 
members active in Scandina-

vian events which will be 

going on during the next few 

months across the state.  

Beyond keeping our current 

members active we must 
attempt to rejuvenate the 

lodge membership with new 

younger members as most of 

us are getting a little older 
and our lodges need addi-

tional members to keep the 

Sons of Norway a organiza-
tion that the next generation 

will be able to rely upon to 

maintain the cultural skills 
that have been passed on for 

generations.  We have had I 

 

 

 

 

 

 

 

 

 

installation of new Officers 

at every lodge and have 

much new enthusiasm 
shown by the Officers of 

2011. We were lucky in the 

weather as we traveled to 
the lodges for installations. 

No new snow in Flagstaff 

and warm weather at all oth-
er lodge events. Carolyn and 

I have had a great time re-

newing friendships across 

the state. We learned last 
February that visits to Leif 

Erikson Lodge in Salt Lake 
City should be during warm-

er months. We had a great 

time with a very active 

lodge last October in Salt 
Lake City.  The 

Kretsstevene Arizona 2011 

was a very good event with 
the exchange of many as-

pects of culture and history 

of Norway. The theme for 
this year was "Enjoying 

Norway without leaving Ar-

izona". We had the pleasure 

of having a number of Nor-
wegian exchange students 

share information about 

their home towns in Norway 
and along with comments on 

education. For the first time 

at Kretsstevene Arizona we 
had every lodge President in 

Arizona in attendance and 

they had a chance to meet 

and share information.  I 
hope that all current mem-

bers will attempt to attend 

some of these festive events, 
you will be surprised at the 

skills and talent of our mem-

bers. If each of you mem-

bers will re-energize your 
interface and meeting with 

your lodge members to keep 

their interest in your lodge 
you will see both member-

ship retention and friend-

ships continue to grow. 
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By Alan Sommerfeld 

Despite the extreme cold, 

the 2011 International Ski 
for Light event at Snow 

Mountain Ranch in Colora-

do was an enormous suc-

cess.  

During the awards banquet 

at the conclusion of the fes-
tivities, Storfjell Lodge 6-

169 received glowing acco-

lades for the work of our 
volunteers. The praise came 

from members of the Ski 

for Light Board of Direc-

tors during the official cere-
mony but equally important 

were the sincere thank yous 

we received from the many 
participants at the conclu-

sion of each event and dur-

ing the final banquet.  

The friendly support of our 

Storfjell volunteers was 

outstanding in the minds of 

the visually impaired ski-
ers, the mobility impaired 

skiers, and their guides. 

Our lodge was given a 
plaque from Ski for Light 

that reads "With great ap-

preciation to Storfjell 

Lodge, Sons of Norway, 
for making the 2011 Ski for 

Light International Week a 

FANTASTIC Week." 

29 of our 53 members and 

their families donated over 

470 volunteer hours at 
event activities. And two of 

our members stepped up to 

the challenge and trained as 

volunteer guides, donating 
another 60 hours to the 

effort. Both were needed as 

guides during the Saturday 
Race/Rally so their volun-

teerism turned out to be 

critical to the success of 
two racers. When combined 

with the volunteer hours 

spent in preparation for 

the week, our lodge con-
tributed a total of nearly 

600 hours to make the 2011 

Ski for Light event the 
HUGE success it was.  

So what made the 2011 

International Ski for Light 

so special? Storfjell Lodge 
was adaptable to the ever-

changing conditions that 

challenged the event.  

1) We got the participants 
into their rooms, together 

with their luggage and 

skies, when 30% of their 
room keys didn't work. 

This was key to the start of 

a successful event for the 

participants.  

2) With the 40 degree be-

low zero temperature on 
Tuesday morning, our abil-

ity to get the Rocky Moun-

tain National Park Ranger 

to bring the "tactile" pelt, 
antler and skull display for 

"viewing through touch" 

that afternoon, coupled 
with our lodge members 

working with the blind ski-

ers to explain the animals, 

was cited as one of the 

highlights of the week.  

3) Another special effort 

was the "indoor picnic" 
lunch on Friday where our 

lodge provided the deli-

cious Scandinavian des-
serts. Many participants 

returned to the dessert table 
three or four times to par-

take of the delicacies.  

4) Of course we guided 
participants between their 

lodging and the dining fa-

cility, we explained items 
to them at the silent auc-

tion, and we all thoroughly 

enjoyed their company as 

well. 

5) Finally, we provided 

most of the course marshals 

for the race/rally on Satur-
day, plus a dozen bell ring-

ers/cheerleaders at the fin-

ish line to encourage the 
racers up the hill, against 

the wind-blown snow, to 

receive their medals.  

 

While our efforts helped 

make the week an awesome 
event, we were the benefi-

ciaries of an experience few 

of us will ever forget - the 

incredible adaptability of 
visual and mobility im-

paired people. They skied 

in 20 degree below temper-
atures, they smiled when 

their key-cards wouldn't 

work for their room doors, 

and they quickly learned to 
navigate from building to 

building with their working 

dogs thus eliminating the 
need for a sighted guide. 

All the while they gracious-

ly included us as part of 
their Ski For Light family - 

talking, laughing, learning 

and teaching. That's what 

"fraternalism" is all about - 
the rewards from helping 

others. 

2011 ‘Ski for Light’ a Big Success 

     Spring 2011  
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Once again Sons of Nor-
way is partnering with 

Borton Overseas to offer 

one lucky recruiter and 
their guest an amazing 

travel experience in Nor-

way! All year, every Sons 

of Norway member who 
recruits a new, dues-paying 

member will be entered 

into the 2011 Norwegian 
Experience Recruitment 

Contest. The trip, which 

will be awarded in January 
of 2012, will include air-

fare, meals, exclusive trav-

el opportunities and up-

scale accommodations! 
Just imagine taking a 10 

day land-tour of Norway 

enjoying some of the most 
beautiful scenery that 

Scandinavia has to offer! 

The best part is that the 
winner gets to choose their 

own adventure! Whether 

you prefer an active trip 
full of sight-seeing and 

touring, or a more laid-

back vacation, it‘s up to 

you! To enter this year‘s 
Norwegian Experience 

Recruitment Contest all 

you have to do is recruit 
one new, dues-paying 

member and make sure 

your name is listed in the 
―Referred By‖ field. It‘s as 

easy as that! Entries are 

taken from members re-

cruited between January 
1st and December 31st, 

2011. Also, remember that 

you can enter as many 
times as you recruit 

throughout the year, which 

increases your chances of 

winning! Nancy Madson, 
past President of Solskinn 

Lodge #6-150 and Zone 6 

Director, was the lucky 

winner of the NORWE-
GIAN EXPERIENCE 

2010. Nancy was recently 

notified by International 
President Dan Rude that 

her name had been drawn 

from all the names of 
members who had recruit-

ed a new dues-paying 

member last year. ―What a 
wonderful surprise. I didn‘t 

have a clue why Dan was 

calling me‖ stated Nancy. 

―Now I need to get a new 
passport. I went to Norway 

in 2000 with my siblings, 

and my passport just ex-
pired. With business the 

way it is, I never thought 

I‘d be traveling to Norway 
again.‖ In September, Nan-

cy will be going on the 

Sons of Norway Presi-

dent‘s Tour, hosted by In-
ternational President Dan 

Rude. Nancy will be blog-

ging on the Sons of Nor-
way website during her 

trip. 

Norwegian Experience 2011 
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Today, the sun is shining., 
tomorrow‘s forecast is for 

rain. This afternoon, I  have 

a medical appointment. — 

some diagnostic tests. So 
what does the weather or a 

doctor‘s visit have to do 

with Sons of Norway? I 
believe the weather is kind 

of like the life of our lodges 

— sometimes, usually, all is 
well —  we have good 

weather, great activities and 

growing membership. Other 

times we have declining 
membership and hard times 

recruiting new members or 

even getting members to 

serve as officers or commit-
tee members. Sometimes 

we need to see a doctor for 

a proper diagnosis so we 

may treat the problem, not 

just the symptoms.  

As we start the new year, 

we can look forward to 
bringing forth a revival of 

our efforts to provide good 

weather in our lodges.  

For Zone 2, I will be trying  

something a little different 

this year. The lodge Presi-
dents will be invited to at-

tend a brainstorming ses-

sion where among other 

things a plan  for what will 
be included in the Zone 

workshop will be set.  This 

initial meeting hopefully 

will lead us to a good diag-
nosis, providing us with 

good direction for a pros-

perous year. 

Fraternally, 

Bob Sather 

 Zone 2 Director Bob Sather 

www.sofn6.com 
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Greetings from snow coun-
try!  We haven‘t been bur-

ied like the mid-west and 

the east, but now that we 

are looking forward to 
Spring, we are getting what 

passed us by earlier in the 

Winter!  Late Winter snows 
have brought some serious 

hardships to our 2 Colorado 

Lodges who own their 
buildings.  A frozen water 

pipe at Fjellheim Lodge, 

Colorado Springs was dis-

covered and thawed before 
it burst.  Trollheim Lodge 

in Lakewood is more com-

plex, with the roof falling in 
on the kitchen and a burst 

water pipe causing a pretty 

dramatic flooding.  Repairs 
will take some time, and a 

lot of old fashioned work-

ing together!  But - the 

ground-hog was on our side 
this year, and hopefully 

we‘ll see the crocus peaking 

through soon! 

It has been busy here in 

Colorado!  We had a very 

productive Leadership 
Workshop in January with 

representation from all 7of 

our Zone 8 lodges.  We had 
good presentations for 2011 

events - Ski for Light, Bar-

nelopet, Kretsstevne, Scan-
dinavian Festival, as well as 

discussions on how to pre-

pare for District Conven-

tions and why we have 
them; resolutions and dele-

gates; and the Folk Arts 

competition.  Then, 
breakout sessions for im-

portant positions in lodges, 

headed by members who 

have successfully held these 
positions.  It was well re-

ceived. 

I have enjoyed visiting our 

Colorado Lodges and mak-

ing new friends!  Since be-
coming Zone Director I 

have had the opportunity to 

visit all lodges – either for 

officer installation, anniver-
sary celebration, special 

event or program.  I am so 

proud of how our Colorado 
Lodge members volun-

teered their help for the re-

cent Ski For Light event 
held at Snow Mountain 

Ranch (SMR), Grand Coun-

ty, CO!   

 

280 participants – about 

160 visually and/or mobili-
ty impaired.  50 members, 

from 6 of our 7 Colorado 

Lodges, spent many hours 

either at Denver Interna-
tional Airport for arrivals 

and departures or at SMR 

helping participants to their 
rooms upon arrival and with 

various needs throughout 

the week leading up to the 

big event of the week – the 

5 and 10K race on Satur-
day.  It was not Colorado‘s 

best week – 20 below! and 

not much sunshine – but 

Grand County Storfjell 
members are up to it and 

were there to help wherever 

needed (including riskrem 
and cookies for Norway 

Day lunch!) - 15 friends of 

SON - Grand Nordic Ski 
Club and Lions Club mem-

bers, also volunteered their 

help for this event.  Ski For 

Light will be in Utah in 
2012, and expects to return 

to Colorado in 2013. 

We are now preparing for 
Barnelopet at SMR on Feb-

ruary 26th, followed by 

Barnelopet on Colorado‘s 
Western Slope on March 

5th.  These are 1-day events 

for the kids, so we hope for 

sunshine! 

In the meantime – we pro-

mote Kretsstevne in Sep-

tember - anticipating our 
2nd attempt at returning to a 

weekend event, will be even 

more successful in 2011! 

Zone 8 Director Crystal Sundet 

 

HURTIGRUTEN CRUISE, M.S. NORDNORGE 

SAILING DATE MAY 31ðJUNE 5, 2011 KIRKENES TO BERGEN 

Enjoy a relaxing cruise down the beautiful Norwegian coastline on the May 31st sailing of the MS Nord-
norge! Fly to Kirkenes in the far north of Norway to cruise in the land of the Midnight Sun, with an optional 
side trip to North Cape. Enjoy Tromso, called the ñParis of the North,ò the breathtaking Trollfjord, and the 
Lofoten Islands. Cross the Arctic Circle, stroll through Trondheim with its Gothic Nidaros cathedral, ending 

in historic Bergen and Bryggen Wharf from the medieval Hanseatic League. 

Four cabins remain at the group rate of $1629 per person double occupancy (ppdo), and include port taxes 
and all meals on ship. You need to be in Kirkenes on Monday, May 20, 2011. A deposit of 20% per person 
will hold your cabin until final payment 60 days before sailing. If interested, contact leader Carol Francis of 

Action Travel, cell 916-390-0953, or e-mail csfnorge@jps.net. 

(Paid  ad) 
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Public Relations Officer Erik Pappa 
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Securing publicity for your 
lodge activities and events 

should play an integral role 

in helping to make them 

successful and in expanding 

membership. 

My lodge, Vegas Viking, 

recently held its annual 
lutefisk dinner, and the way 

we secured publicity for it 

may be instructional. 

Anytime one seeks publicity 

it should be done with a 

goal in mind. In our case, 
we needed to sell tickets 

and, with luck, perhaps pick 

up a few new members. 

It is always useful to write a 

news release summarizing 

what‘s being done and in-
clude a clever quote if pos-

sible. Also include some 

information about your 

lodge and perhaps the local 
Norwegian community 

(how big is it, for instance?) 

Then send it to the news 
media and post it on your 

lodge website. 

Then visit as many local 
media and other websites 

(including Sons of Nor-

way‘s)  that have communi-

ty calendars and enter the 
information. (Some newspa-

pers use these calendars as 

content for their print edi-

tions.) 

Next, determine what media 

outlets exist in your area 
and what opportunities they 

provide. 

The major media in our city 
includes a major daily 

newspaper (really two in 

one), three weekly newspa-

pers, four major television 
stations and many radio sta-

tions. There are also a num-

ber of niche media for sen-
iors, those interested in ex-

ercise, parents and families, 

and more. (Send your news 

releases to all of them!) 

At your daily newspaper, 

perhaps you could persuade 
a features editor to tout your 

dinner. In our case, we de-

cided to invite a columnist 

from the daily newspaper to 
visit my house, where we 

cooked it, and give it (and 

aquavit!) a try. Columnists 
love to entertain their read-

ers whenever possible and 

lutefisk lends itself to a 

good yarn, and we ex-
plained why that was the 

case. The columnist bit, and 

wrote a very nice piece. 

A sympathetic columnist at 

a weekly newspaper also  

 

 

 

 

 

 

 

 

 

 

wrote up the dinner in ad-

vance of the event.  

As long we were spending 

money on extra lutefisk for 

the columnist, we decided to 

go on TV, as well. 

In our market, we decided 

our best opportunities rested 

with the morning shows and 
offered to send our lutefisk 

chef over to the studios and 

have fun serving up lutefisk 
to the anchors. We got the 

highly rated CBS and Fox 

affiliates to agree. Unfortu-
nately, our chef had to get 

up at 2 a.m. to begin cook-

ing the lutefisk —  but the 

publicity was well worth the 
effort — and three of the 

four morning show hosts 

actually tasted it (and liked 

it, too!). 

We were successful in get-
ting our chef on the set by 

the way we sold the appear-

ance — it would be fun and, 

let‘s face it, lutefisk has a 
certain mystique! They were 

definitely curious and it 

made for entertaining televi-

sion. 

The publicity certainly got 

us some attention, including 
from a couple of local food 

critics. Both came, sampled 

the lutefisk, enjoyed them-
selves at our event and even 

wrote up positive reviews 

on their websites! We even 

got them to stand up during 
the dinner and give the 

crowd their impressions 

(OK, one didn‘t like the 
peas….). Both critics tweet-

ed the night away at the din-

ner and later, and we posted 
the reviews on our lodge 

Facebook page.  

All the attention certainly 

was a lot of fun for our 
members. But more im-

portantly, it helped us sell 

more tickets than had been 
sold previously since our 

sister Southern Nevada 

lodge started competing 
with us with their own 

lutefisk dinner. Also, it di-

rectly led to the addition of 

new members for our lodge. 

Some Notes About Photos for Viking Magazine’s District 6 Pages 

For Viking magazine‘s District 6 pages, I look for the most compelling pictures with the best stories behind them and 
the best composition. Pictures of people doing things -- "action shots" -- are far superior than posed shots of people.  

Please compose your pictures so that all extraneous matter is cropped out. Close-ups are generally better than wide 

shots. Also, pictures with a few people are better than shots with a lot of people. Make sure there is no or little space 

between people. There should be at least one person in every picture. If the pictures must be posed, take several shots to 
ensure the subjects are smiling and not closing their eyes. I try to make sure that a diversity of lodges is represented in 

the pictures selected, but that is not always possible. — Erik Pappa 
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Spring is fast approaching 
and so begins the Busy Sea-

son for "FRAMTID". A 

Fresh breeze that shares our 

joy and our rich Cultural 
Heritage with our communi-

ties, neighborhoods and 

young people everywhere.  
 

FRAMTID provides an op-

portunity to connect with 
schools, libraries and com-

munity events.  Be prepared 

to share, have newsletters, 

event flyers and member-
ship applications on hand 

as  a way to showcase our 
Sons of Norway.  An 

event can start small, as 

helping a classrom by col-

lecting "Box Tops for Edu-
cation", recycling cans and 

plastic or making donations 

of funds or materials. SON 
volunteers make a Positive 

Impact. Some events may 

be as large as sponsoring the 
Stoughton Norwegian H.S. 

Dancers tour, or Hosting a 

Musicians Performance or 

coordinating a Community 
Festival by day, weekend or 

week. 
FRAMTID is a program to 

support  youth and learning 

activities to all ages. To out-

reach all that Sons of Nor-
way has to offer for our 

community members.  

Within Framtid Adopt A 
School connects with young 

and young at heart, as on 

opportunity to share experi-
ences from the past, skills 

for the present and a posi-

tive foundation for the fu-

ture.  
For a list of the many ways 

FRAMTID can be a way for 
your lodge to reach out, 

click on the SONS of Nor-

way website and go to The 

Viking Resource. There are 
a great many suggestions 

and leads on the varieties of 

ways to get involved in 
sharing a Positive image of 

Sons of Norway. AND ITS 

FUN! with lots of Fantastic 
smiles. 

 

District 6 Framtid/Adopt a 

School Coordinator, Diane 
Molter    
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Framtid, Adopt a School: Diane Molter 

 
 

 

Camp Norge: Penny Joseph Knudsen 
 
 

 

There is lots and lots of 
snow at beautiful Camp 

Norge. What a great time 

for skiing and snowboard-

ing , making snowmen and 
just sitting by the fire en-

joying the great scenery. 

There are still weekends 
available in March, April 

and May. This is your 

camp. Please use it and 
enjoy it. 

For those of you who like 

to ski, Camp Norge is only 

20 or so minutes from the 
ski country and our rates 

are very favorable. You 

can also use the kitchen 
and cook for yourselves in 

a cozy, homelike atmos-

phere, and have a very rea-

sonably priced ski week-
end. Call the manager at 

530-389-2508 to secure a 

reservation.  

The next big sponsored hol-
iday at Camp Norge is Me-

morial Day weekend. Why 

not make it a lodge outing? 
Call for room reservations 

early if you don‘t have a 

tent or RV. 
Watch the Camp Norge 

website for your food reser-

vations form. It will be up 

as soon as our cooks come 
up with the menu and price. 

(This year the cooks are 

Alex Scheflo and John 
Syrdahl from the Rec. 

Board.) We will also send 

the information to your edi-

tor for your local lodge 
newsletter. We really hope 

to see many of you taking 

part in the Memorial Day 

celebration at Camp. 
Camp is available for fami-

ly reunions, friends get-

togethers, your church and 
scout troop outings, etc. 

What a great place to have 

fun. Call for reservations 
early.  

A donation to Camp Norge 

in memory of deceased 

members and loved ones is 
a very good way to honor 

them. All donations are  

gratefully accepted and 
acknowledged.  

The District 6 
newsletter 
publishes 
thrice yearly 

This newsletter is a thrice-yearly publication of District 6 of the 
Sons of Norway. More information about District 6 may be 

found online at www.sofn6.com. The editor of this newsletter is 

Public Relations Officer Erik Pappa, who may be reached via  

e-mail at pappa@infionline.net. 


